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0 Boosting a Facebook post

* Why use Facebook advertising?

 Three things to consider before you start
 Selecting the right post

* How to ‘Boost’

 Measuring your success

Next steps
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2)2.41billion active monthly users

85% of internet users say they have an account
Popular across generations

42 4in 10 will use social media to research a brand
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0 Three things before we start

1

What is the main
purpose of the
advert?

2 3
Who is the advert How are you
for? going to do it?
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0 What does a good post look like?

Location TSN\

(‘- 5t Benet Fink Church, Tottenham
21 April at 20:00 - &

Question?  First person?

"ThisNsthe wonderful truth, my dear friends=#1€ Word, which became flesh
two thousand years ago;is-presernt oday in the Eucharist” Saint John Paul 1l

Help people
find you

Caption Video: Consider
| the first few

| Firstline  Tellastory Stop the scroll seconds

Today we celebrate the glorious Resurrection of our Lord Jesus Christ.
During the celebration of IMass we all encounter the Risen and Living Lord.
Encounter Him for yourself at St Benet Fink, Tottenham. Visit
www.sthenetfink.org.uk to find details of our services and how you can learn
mare about the Christian faith.

Add a link Image or

video

People

Call to
action

Colour Avoid too much

stock photography!
Come along
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ﬁ Paid advertising

Boost Post
Age: 18-65+

INSTAGRAM FEED

MOBILE NEWS FEED

DESKTOP NEWS FEED

People who like your Page

People who like your Page and their friends
The Church of England
Sponsored - &
At 6am this morning, more than 1,000 Lone Pipers played Battle's Over in
churches and at monuments across the country, including at Ely Cathedral,

Create new audience

where this photo was taken.
If you can't make it to a Remembrance Day service this moming, watch part

Instagram
of the service from the Cathedral live on our Facebook page from 10.45am

» Run ad on Instagram

BUDGET AND DURATION
#WeWillRememberThem

Total budget @

100.00 GEP

Estimated people reached @

12,000-78,000 people per day

r audience or add budget to reach more of the peop

you

Duration €

14 Days

1 Day 7 Days

Run this ad until @ 16/11/2018

You will spend an average of £33.33 per day. This ad
will run for 3 days, ending on 16 November 2018

%+ | By clicking Boost, you agree to Facebook's Terms & Conditions | Help Centre
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Insights: What does it all mean?

Find your insights: Your Facebook page > Insights > Posts

Reach

Page views

Page previews

Actions on Page

Reach — Individual numbers
who have seen a post

Posts.

Branded content

Events

Vi Al posts published

Stories

Reach: Organic/Paid | » | [l Postclicks [l Reactions. comments & shares # | o

People
]
E n gage m e n t s - LI e S Messages Published Post Type Targeting Reach Engagement Promote
! APl 2 g

13/01/2020 Have you prayed using the audio 2 409 &= -

0 ! ’ version of today's prayer? Go to = « S 786 3 e

u l . Orders

13/01/2020 Reflect on your everyday faith and 2 309 [ ] -

reactions, comments, clicks sorws Y estewemmunet o @ s IR -
12/01/2020 = Can you record and edit broadcast a 170 [ -

17 E qualty audio outputto be used = u LS s | Hoosthost

[ |

12/01/2020 Victoria is an apprentice hairdresser. 9 459 [ |}
She's 19 and feeling the pressure of - € 247K - 161 1 BOﬂSt Post

12/01/2020 Today’s reflection is an invitation to 2 732 -
0 E everyday faith. Sign up to receive = . s 578 i

12/01/2020 Want to iry something new this 2 287

or:48 - week? Find a church {o visit at B « HIH 118 Hpostios

Which church are you attending
todav? Listen to orread ioday's

al

Audience — Age, gender, times
online

-

12/01/2020
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Useful tools — Photography and design

WWW.Canva.com
www.spark.adobe.com
Design anything.
www.unsplash.com Publish anywhere.
WWW.pixabay.com T e
www.pexels.com
www.freepik.com
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http://www.canva.com/
http://www.spark.adobe.com/
http://www.unsplash.com/
http://www.pixabay.com/
http://www.pexels.com/
http://www.freepik.com/

Next steps

0 &

Attend a Cometoa Join the
webinar training day newsletter

Read our Labs
Learning blogs

Click a link to learn more
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https://www.churchofengland.org/digital-labs/labs-learning-blog/labs-learning-blogs
https://www.churchofengland.org/labs-latest-newsletter
https://www.churchofengland.org/more/church-resources/digital-labs/labs-learning-webinars
https://www.churchofengland.org/more/church-resources/digital-labs/introduction-digital-training-day
https://www.churchofengland.org/digital-labs/labs-learning-blog/labs-learning-blogs
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