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What’s to come in this webinar…
1. Free Local Advertising 

i. Content Creation

ii. Tips and Tricks 

2. Paid Advertising 

i. Benefits of using Facebook boost

ii. How to create ad post copy  

iii. How to find your local community 

iv. What does a good post look like

3. Recommendations 

4. Questions 



Free Local Advertising: Content Creation
What content should I share on Facebook during Christmas?

1. Christmas Video Campaigns

2. Testimonies 

3. Bible Verses 

4. Christmas Quotes

5. 12 days of Christmas Countdown



Free Local Advertising: Content Creation
What content should I share on Facebook during Christmas?

6. Going Live

7. The Christmas Story

8. Christmas Music and Carols 

9. Amplifying Local Businesses

10. Podcasts 



Free Local Advertising: Tips & Tricks
How can I publicise my Advent and Christmas events/service? 

1. Decorate your Facebook page

2. Add locations to your posts (Check-In)

3. Publish all your videos and images directly on Facebook 

4. Respond to your comments and messages 

5. Know the right time to post 



Free Local Advertising: Tips & Tricks
How can I publicise my Advent and Christmas events/service? 

1. Create a Facebook events page

2. Share your events in local community groups

3. Plan a Facebook premiere of your service and events 

4. Use the Feelings/Activity button

5. Ask your community to share their pictures and videos 



Free Local Advertising: Tips & Tricks
How can I publicise my Advent and Christmas events/service? 

1. Grab attention and inspire action with your post copy

2. Share video content regularly 

3. Add an element of fun and humour 

4. Focus on providing value 



Paid Advertising: Benefits of using Facebook 
boost
1. Reach those in your local community - Facebook ads allow you to 

increase your reach and target the exact people you would like to see 
your posts.

2. Control of how much you spend - you don't have to spend a lot of 
money to get started and what you put in is what you'll get out.

3. Fast results – compared to other forms of marketing it doesn’t take a 
look time to start seeing the results.



Paid Advertising: Writing Click Worthy Posts 

Step 1 Step 2 Step 3



Paid Advertising: Find your local community 
This audience is based 
on a number of factors 
that you can choose 
from in order to find 
your local community  

You boost a post to those 
who already ‘Like’ your page

Facebook will share 
your post with friends 
of people who ‘Like’ 
your page.



Paid Advertising: Find your local community 

1. Gender: you can choose whether your 
boosted post should be shown to just men, 
just women or both 

2. Age: Use the scales to decide your desired 
age range

3. Location: this is where you would add your 
local area and set it at a 5-10 km radius 

4. Detailed Targeting: this is where you include 
the interests of your audience, for example, 
you can include ‘The Church of England’



What does a good post look like?

Informative caption

Includes next steps

Captivating image

Engaging headline



What does a good post look like?

Captivating image

Includes next steps

Informative caption



What does a good post look like?
Makes use of the 
‘Feelings’ feature

Has a location

Includes next steps

Makes use of Video 
content



Recommended Apps + Websites 
Church of England: Resources Hub 

Content Scheduling: Hootsuite, Planoly, Later, Facebook

Content Creation: Canva, InShot, PicsArt, Over, Unfold

Free Stock Images + Videos: Unsplash, Pexels, Pixabay, Mixkit

Image + Filters: VSCO and Instasize



QUESTIONS



Discover the free resources for churches

Churchofengland.org/DigitalLabs
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